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I . Jit (he spacr-s briow, please write the names for i» many prodncts or topics that you tsm 
rciiicinliur. ^ 
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If you are experiencing any technical problems, please click here to contact us 
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HCD Ad Concept Test 



You will iu)w viiivv u new advei torij^tJ* Plesvse use your mouse and click on that part of 
Uie jmI lliiil first cafclics your alieiitioin. It can be either words or a picture— whatever 
fmt catches your attention* 

Vhmc i>ro.s:s 'Next Vnf^o' when you arc ready to ron(inuc. 

Pf eviou$ .Page ^ ^ Next Pqge . j 

If you are experiencing any technical problorns, please click here to contact us 
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IICJ) Ad Concept Test 



fcyy MorU$, wliat was the main point that the a d was trying to communicate? -''t^'*^ 



^- 

^* words, what wK xrf age was the graphic ima ge tt^iug to comnniuicate? ^ 

• . 



4, Usinf; your mouse, please highlight the single word or group of words lhat bnd Ihc most _ -yoi 
impact oji yon either positive or negative, by elickiug on each indivtdttal word. " 
* Clicking on j ivfird hk^lixiu it uiid cUckiiig a second time unselects it. 
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If you aro oxpcrioncing any technical problems, please click here to contact us 
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(k UtvscO Dpoit VTCwui]^ this ndi^ertorinl, please indtc^itc yonr level of agreemenl/clisagrccmcnt 
with the lolloiviiig sl.itcmcnts, Thm are no right or wrong answers. 
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If you are experiencing any technical problems, ploaso click hero to contact us 
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HCI) Ad Concept Test 



Ir Which or iho Ihroc advcrturi^kls do you Hud most efrcctive at communic;i(ing inforniution to 
psyclii'titriNts? i^k^m dislribtito 100 points among tlic three ad»* The more points tliat yon 
nivc to u iKirtkiibr ad, the strougcr your preference* Your total points »lloeated imist add to 
100. 

* .(^li.S.^,5L^Ll!!gJtflM^l?"?^^ images holow to view a larger version 
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